


INTRODUCTION

 NO RULES® is a cool and funky lifestyle brand for the “Tween” youth 
of today. This fun and edgy brand is a mix of urban skate and surf 
scene influences, together with cheeky street smarts. The brand 
aspires to have an “in your face” attitude, and epitomizes an “against 
the norm” way of life. The result is a compelling breadth of creative, 
urban inspired, cutting edge graphics and trendy styles, celebrating 
individuality, fun, and friendship — all the key elements for a “Tween” 
lifestyle brand. 

 Target Consumer: 
 • Primary consumer target: Boys ages 7-14 
 • Secondary consumer target: Girls ages 7-14 

 Key Attributes: 
 • Cool / Edgy  • Urban / Street Smarts 
 • Attitude / Cheeky • Action Sports 
 • Individuality   • Diversity / Camaraderie



MAIN CHARACTERS

The brand features “One Eye Jack”, the leader of the NO 
RULES® Crew” and his tough little sister “Jill”, both have a fun 
and free spirited lifestyle, with plenty of attitude and are two of 
the main characters of the brand. 



NO RULES® CREW



CONCEPT DESIGN: NR SCHOOL



CONCEPT DESIGN: MOST WANTED



CONCEPT DESIGN MISC



CONCEPT DESIGN MISC (CONT’D)



EXAMPLES



EXAMPLES (cont’d)



EXAMPLES (cont’d)



EXAMPLES (cont’d)



EXAMPLES (cont’d)



www.norules.com



CATALOG



CATALOG (CONT'D)



MISC ARTWORK



MISC ARTWORK (cont’d)



MISC ARTWORK (cont’d)



NEW ARTWORK - ZOMBIE



NEW ARTWORK



NEW ARTWORK (CONT'D)



NEW SKATE



NEW SCOOTER



POSTER & CAP



MISC



NO RULES® STORE 



NO RULES® STORE (CONT'D)



NO RULES® STORE (CONT'D)


